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em'pl’llA"
Mo coobweHuto rasetbl «Hauiickne buanec CtaHaapTbl» B UHTEPBbLIO Bunyna Mpakauwa,
ctapwero Buue -lMpe3nageHtaPepsiCo B IHOUM KOMNaHusa nnaHnMpyeT CHU3UTb COAEPXaHNS

caxapa Ha 30% BO BCeX CBOUX ra3nvpOBaHHbIX ...

6e3anKorofibHblX HanMTKax. AKTUBHOCTM HAYHYTbCS C BbIBEAEHUS HA PbIHOK HOBOA
pasHoBunaHoctn 7UP. 3aBepwutb nporpammy NMOJIHOMO MSMEHEHUA NMOPT®ENA
NpooykKToB oMpMbl NnaHupyeTcs 3a 3 roga. MNopumns n3 12 yHumii npoaykta (kmokas yHuus
cooTBeTcTBYyeT 1/12 yacTn eauHMLBI BECA OPEBHUX PUMNSH , Ha3biBaBweicsa nubpa (nar. libra)
nnun acc n secuslen 327,45 r), nonxHa cogepxartb MeHee 100 kkan. AKTUBHOCTU KOMMNaHUK
PepsiCo HanomuHatoT TakoBble y komnaHum Coca-Cola. ioeT Tak>Xxe nocnenosaTtenbHO
CHUXXEHMe pasmepa yrnakoBOK NPOAykKTOB A0 Pa3MepoB 0HOPA30BOMA NOPUUN NOTPebneHus.
OTMeueH pocT NoTpebneHns COKOBOWM Npoaykumnmn Komnanuin B 1,5 pasa beicTpee, 4em
rasupoBaHbix 6e3ankoronbHbIX HannMTkoB. CokoBble KoMnaHum B Poccun, Bxoasiume B COCTaB
PepsiCo nnu Coca-Cola, a TAKXE HE BXOOAWWE B HUX akTnBHO paspabartbiBaloT u
BHEAPSAIOT Ha PbIHOK 0340paBnuMBaowWwme NPoayKTbl COKOBOro HanpasneHus. MOO PIA B
LaHHOM HanpasieHUN akTUBHO coTpyaHmyaet ¢ Poccuiickum Coro3om Mponssoantenen
CokoB:
http://www.diabetes-ru.org/ru/component/content/article/prodavisu-proizvoditelju/razrabotki-zdo
rovoj-sokovoj-produkisii-dljia-ljudej-s-diabetom-ozhireniem-aterosklerozome-i-arterialnoj-giperten
ziej-i-dlja-zdorovyh-ljudej

Y Xe Ha psafe ynakoBOK COKOBOW Npoaykumn Poccun nossnseTcs pekomeHaatenoHas
Haanucb PIA o0 pekoMeHL0oBaHHOWM 04HOPAa30BOW Nopuumn noTpebneHns HanmTka.

Ccbinka Ha NepBOUCTOYHUK:

“India: PepsiCo seeks to reduce sugar content in fizzy drinks by 30%”

The Secretariat would like to draw the attention of Members and colleagues to the article
below regarding PepsiCo.

INDIA: PepsiCo seeks to reduce sugar content in fizzy drinks by 30%

PepsiCo India is planning to reduce the sugar content in all its carbonated drinks in line with
its parent's churning of its beverages portfolio worldwide, according to India's Business
Standard newspaper.

The company is gearing up to launch a new 7UP with 30% less sugar and plans to extend

the formulation to its other brands, according to Vipul Prakash, senior vice-president,
beverages, PepsiCo India.

"Our priority now is to transform the portfolio towards a healthier range and it will remain so
for the next three years. If we continue at the current pace, we might achieve our target

two or three years ahead of the deadline," he said.

PepsiCo India has a three-pronged strategy of introducing zero calorie drinks, entering
categories that are inherently low in sugar, and reducing sugar in its core products. It
launched 7UP Revive, a hydration drink, last year and plans to address the low-sugar
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category with brands like Gatorade and Lipton tea. After 7UP, PepsiCo plans to reduce sugar
in its other fizzy drinks.

"Without that, we will not be able to meet the target," Prakash said.

The New York-headquartered snacks and beverages maker has set a target of less than 100
calories from added sugar per 12 oz serving for at least two-thirds of its drinks.

Indra Nooyi, chief executive of PepsiCo worldwide, last week said the company would this
year promote "products that are naturally beneficial, like water and unsweetened tea". With
"changing consumer preferences reflecting a growing shift towards healthier lifestyles, we
need to transform our portfolio", she told investors.

PepsiCo's efforts are similar to those of its rival Coca-Cola, which under a new management
is also aiming to renovate its offerings. Reducing sugar in drinks and adding new categories
are focus areas for Coca-Cola.

Continuing efforts to widen the its non-cola portfolio, PepsiCo India has launched Tropicana
Essentials (fruit and vegetable juice), Himalaya Orchards (flavoured water) and Himalaya
sparkling water. Also, Pepsi Black, a zero calorie version of Pepsi Cola, has been introduced
in India.

Prakash said PepsiCo's non-cola drinks were growing 1.5 times faster than colas in India.
Last year, the company introduced smaller servings to drive subdued sales in the fizzy drinks
market, where new and smaller brands are offering cheaper products. Growth in smaller
pack sales was 50% higher than large and conventional packs, Prakash said.

For more information on this topic please see the links below to read abstracts from two
relevant ISO studies which can be purchased through the ISO website (www.isosugar.org):

* India: Future Sugar Industry Prospects (MECAS(15)19)

* Industrial and Direct Sugar Consumption — an International Survey (MECAS(16)18)
[MepBOMCTOYHUKMN:

http://www.isosugar.org/publication/50/india :-future-sugar-industry-prospects---
mecas(15)19
http://www.isosugar.org/publication/43/industrial-and-direct-sugar-consumption- —aninternation
al-survey---mecas(16)18-
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