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Poccuitickas Ounabetnyeckas Accoumaums (POA) n Poccuitickaa OuabeTtuyeckas MazeTta
(POI') nonb3ytoTca cnyyaem no3gpasuTb CBOUX MHOrOYMCIEHHbIX MapTHEPOB € [JHem
paboTHukoB Toproenu. MocnenHue XX Oeapguatb net ceoew pabotol PIA, 0co3HaB posb
TOProBnn B YKPENNeHUn 1 B noanepXaHum HaunmoHarbHoro 300poBbs, TECHO COTPYyAHMYAET U
B 9TOM oTpacnn. «PenyTtaumsa npogoBONbCTBEHHON COUPMBI ...

«PenyTtauuns npoLoBONbCTBEHHOW (OMPMbI FNaBHeE NPMObINK»,- K TaKOMY BbIBOAY NPULLIIO
KpyrnHoe MyNbTULIEHTPUYECKOe pbIHOYHOE nccnenosaHune B EBpocotose. bbino nokasaHo
pacyeTamn He3aBMCUMbIX 3KCMEPTOB, YTO MNPV OPUEHTALUN BbICILErO MEHEAXMEHTA CPEOHUX U
MEeNKUX NPOLOBO/IbCTBEHHbBIX (OMPM HA MakCMmM3aumto Npubbinv Npu manenwem yuwepbe ans
penyTaunn BefeT B NOCnenytoweM K nevyanbHblM qoMHaHCOBbLIM MOCNEACTBMAM ONA
KOMMep4ecKon opraHnsauunn. B ycnosumsx xectoyanien KOHKYPEeHLMM Ha NoJiKax MUPOBbIX
ceTeBblX NPOLOBOIbCTBEHHbBIX MAra3vHOB NPoM3BoanTeNn EBpocon3a 4acTo BbiHY X AEHbI
nafgaTtb B LleHax Ha rpaHb peHTabenbHOCTY AN COXPAHEHUS NMPEXHUX UMK PaCTYLLNX
06bemoB npoaax. [lns coxpaHeHns NPeXHNX LLeH 1 (OMHAHCOBOr0 CMbICNa CYLeCTBOBAHUS
X0TS 6bl B CPEOHECPOYHON NepcnekTBe ANs y4peamTenen opraHnsaumm npuxoanTcs
NPUHUMATb CTpaTernyeckne pelweHns rno oTCTPOMKe 1 No yKPenneHo pbIHOYHOW penyTaumnm
PVPMbI C BPEMEHHBIM CHUXEHUEM NPUOLINBHOCTU, HO C POCTOM YCTONYMBOCTY 1
BbIXXnBaeMoctn. OOHMM 13 caMbiX NONYNSPHbIX NPUEMOB Ha 3TOM MyTW BbICTYNaOT
006poBONbHbBIE 3TUHECKME cepTMdMKaLUM, YKPennaowme penyTaumio B rasax
HenocpeacTBeHHbIx NnoTpebuteneii (B2B (like CSPO), Tak n puteitnepos (B2B). MoTuBauus
HernocpenCcTBEHHbIX «MPOAAaXHNKOB» N MepyYeHaan3eposB JOCTOBEPHO BbipacTaeT BMecTe C
(PMHAHCOBbLIMM pe3ynbTatamy OMPMbI NPY 0CO3HaHNK paboTbl paan 6naropoLHON CBEPXLENN.
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B nocnegHwue roaobl nocne BHeapeHus psaa TP TC, ocobeHHo NeNe 22, 27 v uHbix POA un
napTHepPbl CTONKHYUCH C LENbIM PSAOM NpobneMm, BbiIBUBLIMMUCS NPU 3BOHKaX notpebutenei
Ha HoMepa «Bcepoccuitickoro onabeTt-TenedoHa»: Ha nonkax «unabeTnyeckme ToBapbl»
n/nnn «dnetnyeckme toapbl» okadanmcb coTHM SKU HMKAKOIO oTHoweHns k
nmabeTnYeckum unm gueTrnyeckM ToBapam He UMerowme Hu no gencteyrowmm TP TC, HK1 no
CTO PIA. PeweHunsa no pasmMeLeHnto Ha yKasaHHbIX NonKax NpUHUManncb HEKMM COBMECTHbIM
peleHneM KaTeropunHOro MeHegxepa TOproBor CeT! 1 MeHeaXxepa no npogaxam
npounssoautens. Mpu coperictenm PIA HekoTopble accoumaumm notpeburtenein noka
BO34EPXMBAKOTCS OT COOTBETCTBYIOWMX 0bpaleHmnin B PocnoTpebHansop ONs NPpUHSATUS
MOHATHBIX Mep, He BbIrOAHbIX HXU TOproene, Hu1 npoussogutento, HN NMOTPEBUTEJIO. Ho
3TMKETOYHas Haanucb He [OMXHA BBOAUTb B 3abnyxaeHue notpebutens. POA
yOOBNEeTBOPEHA, 4TO Mocne Hawen aoByxneTHen NHGPOPMaLMOHHO-NMPOCBETUTENbCKIA KOMNAHUN
NS CPeAHEro 1 BbiCWEero 3seHa NPOLOBOIbCTBEHHbIX CETEM PYKOBOAUTENN CTaNM NOHUMATb
pPONb penyTaLnoHHOK KOMMNOHEHTbI ynpaBneHus Toprosneit. Bonpoc tpebyeTt npoayMaHHbIX 1
OCTOPO>XHbIX MHOTOCTOPOHHUX OENCTBUMN.

EkarepuHa ®areposa,
UcnonnutenbHbii anpektop MOQO Poccuiickas Ounabetnyeckas Accoumauns (POA),
®uHaHcoBbIi MeHenxep UMl um. A. puboesnosa.

Ccbinka Ha NnepBOUCTOYHUK W1 BblOEepXKa N3 r|y6n|/||<au|/||/|:

manufacturers sign up to traceability schemes like Fairtrade and Certified Sustainable Palm QOil
(CSPO) to improve their supply chains and traceability rather than bump up the price of their
profits and score marketing points, according to new research conducted in Italy. EU firms have
to adhere to minimum levels of traceability under food laws, but they can also choose to add
voluntary information and follow one, or a number of, voluntary certification schemes. The team
from the University of Milan wanted to explore what motivates businesses to go further than
mandatory traceability and follow voluntary certification schemes — specifically those pertaining
to environmental or social issues. They surveyed 131 food manufacturers in Italy, the majority of
which were small (62%) and medium sized firms (24%). The businesses worked across a
number of sectors, including fruit and vegetables, wine, confectionery and processed seafood.
The schemes followed by the companies were both B2C (for example, Fairtrade and Friends of
the Sea) and B2B (like CSPO). The experts found “a negative and significant relationship
between profitability-related motivations and the level of traceability complexity implemented”.
They suggested this was probably because when firms adopt sustainability certifications to save
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production costs or in response to a potential marketing opportunity, “their willingness to invest
in complex and expensive traceability will not be in line with their main motivations”. For
example, if a brand adopts a sustainability certification in a bid to bump up the price, it’s
probably going to focus any investment on market recognition for the certified product rather
than costly traceability. Not for profit But more often the schemes are used for reasons other
than profit. The researchers concluded that: “... confidence-related and supply chain
motivations are positively related to the level of traceability complexity”. In other words, firms
prefer to invest in complex traceability in order to maintain consumer trust and protect their
market share. Efforts to improve transparency in the palm oil supply chain are a topical
example. In their paper for the journal Food Control, the authors explained: “... when firms
implement certifications to foster supply chain efficiency, the traceability that they will implement
has a high level of complexity. Indeed, when firms want to reduce unfair practices and
opportunistic behaviour of economic agents, they will adopt certifications aimed at efficiently
managing these events through complex traceability rules.” Interestingly, small firms were found
to be more likely to go further when it comes to traceability. This, said Stefanella Stranieri and
her co-authors, was likely to be a result of their “low bargaining power” in the supply chain.
Though certification can be costly, the higher levels of transparency can help protect the
reputation of small manufacturers with both retailers and consumers, they noted. “Do
motivations affect different voluntary traceability schemes? An empirical analysis among food
manufacturers.”

Authors: S. Stranieri, A. Cavaliere and A. Banterle
19.07.2017 Brands go for ethical certification to protect reputation, not maximise profits
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